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Saturday | March 29, 2025 | 6pm

MUSEUM OF ITHE AMERICAN
ARITS AND CRAFTS MOVEMENT
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STAND UP TO SILENCE

, SPOISORSHIP
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$2 00N #HEFEL TOWER "

One A\ilabld

Stand talNgthé eveningjs icoflic culturell masi@rpiece. ur conigan yname W e s
1‘ecognizc1ble 8 shthis globql lo@mark 8t shirles J[hroughout thel@vell all night long

MARNIINGBENITS VIP EXBERIFNCE

Two tables of 8 with premier p]ctcemenjt . Priorify Pass chg@k-inl& specicd swag bag

”Pl‘esenﬁng Sponsor“ on all materials o Cocktailwunal? for selled dinffier
Robust digﬁ(ﬂ & print nmukeﬁng promotion o Exclusive VIP cocktail hour event bdf
Qn—stage welcome remarks

h’lsid@ cover fUH fil’sf—pqge CLCl in event program
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*Confirm by 2/28/25

$10000 - THE LOUVRE
Four Available

Your company will be a symbol of culture, beau’ty, and enduring impact. Curate your
sponsorship with one of four logo placemen’rs below.

MARKETING BENEFITS VIP EXPERIENCE

o Table of 8 with premier placement o Priority Pass check-in & speciql swag ]oqg
o Robust digi’tod & print markeﬁng promotion o Cocktail runner for seated dinner
o Significcmt promotion cluring event o Exclusive VIP cocktail hour event bar

« Full-page ad in program

I wAR | & [

N
&\"’ s NG USSR SRl N TR TR

OPTION 2: EVENT T-SHIRTS

GOllCt SJflef Cll’lCi Volunteers WIH pl’OU.d.ly Wwedr your

Q¥ kL VEN ON)
815328

photos Jrhey dre in using facial re

branding all evening with custom event T-shirts
feqturing your company's logo.
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3 3 &3 Automorive

FIFTH THIRD BANK C/Z/ﬂmé/ﬂf 7/7/):1{1/ %{/%&'?/ﬂ

*Sponsorships & event logo representations are first come first serve and subject to payment & confirmation date.
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*Confirm by 2/98/25

$7500 - ARC DE TRIOMPHE
. Four Available

Embody the resilience of this national landmark with prominent 1ogo placemen’[s for
your company. Choose one of four 1ogo placemen’rs below.

MARKETING BENEFITS VIP EXPERIENCE

o Table of 8 with premier placement « Priority Pass check-in & specicﬂ swag bag
o Robust digitql & print marke’[ing promotion o Cocktail runner for seated dinner

. Significotnt promotion oluring event o Exclusive VIP cocktail hour event bar

« Half-page ad in program
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OPTION I SILENT AUCTION

YOUI IOgO WIH appedr on sﬂenf duction pl’Ol’l’lO l’l’lO.'tel’lO.IS

OPTION 2: MOULIN BOOZE

Your logo on prominent signage in the Moulin Booze

MIP cocktail hour ared Willlked

oot ArABAA v erd d~ DUKE
" ENERGY.

L

mcluchng prefevent text/messagd

eVentsignage. The silent quchon 4 SeacoastBank
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OPTION 3: SIP SIP BERET

Your logo prominent as the sponsor of the Sip Sip Beret

OPJION 4 ENJERJAINMENT

Yourbrand will Be featured as the seqted dlnner
ehterfainment)sponsor with si

announcement dunng the perf POUJER
DesIGhNn

generql admission bar, where guests will be getting

their bubbles and brews all nighf

$3,500 - SEINE RIVER $1,000 - LOVE LOCK BRIDGE

Limited Quanfify Available ‘ Limited Quanfify Available

MARKETING BENEFITS

MARKETING BENEFITS « 2 VIP tickets

o Table of 8 o Logo or name in event program

. Digifcd & print motrkeﬁng promotion :
« Promotion during event {  VIP EXPERIENCE
=] . Priority Pass check-in

. Quar’ter—page ad in event program
o Exclusive VIP cocktail hour event bar

FOR MORE INFORMATION OR TO SECURE A SPONSORSHIP:
Contact Tim Murphy, Developmen’t Director
tmurphy@casapinellas.org | Cell: 516.805.8873



CASA §,

MARKETING REACH —

Email

Mque’fing

Webpqge

Save the date, invite, & event

promotions will be emailed to

CASA's entire network.

7,000+ 14,000+

will include sponsor

sponsor Webpages

One Night in Paris website

information and links to

SUBSCRIBERS MONTHLY VISITORS

CASA FY 23-24 STATS

Survivors spent

233178

Bed nights in CASA’s Emergency Shelter

1,771

Adults & children served through
CASA’s Family Justice Center

Social Media

CASA will promote event
SPONSOrs through dynamic
& engaging content.

12,000+

FOLLOWERS

10246

Calls answered through CASA's
24-hour Emergency Hotline

Adults & children served through
CASA’s Emergency Shelter

603

—— R/
A Nigh{ in Paris is an exclusive, black-tie event with limited seating. é’iﬁjgg
K

Contact Tim Murphy Jrodqy to secure your tcket to the Ci’fy of Ligh’fs.
TMurphy@CASAPinellas.org | Cell: 516.805.8873

#1Best Non-Profit 2024 Good ‘Burger
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Conscious: Large
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St. Pete Life Magazine St. Pete Chamber

TAMPA EAY BUSINESS JOURNAL

ONE

I TAMPA BAY

for nonprofit work and
philanthropy
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Charity +.
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+ FOUR-STAR +

2023 for financial health and
accountability

for six consecutive years




